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Appendix 1.13. MHI Corporate Relations Policy  
(Approved by the MHI Board of Directors 10/5/2017, revised and approved 6/24/2023) 
 
The Mended Hearts, Inc. (MHI) considers first and foremost its mission and serving its 
constituents in all decisions, including whether to enter a relationship with a for-profit 
entity. In many cases, activities that fulfill the MHI mission cannot be accomplished as 
well alone as they can be through collaboration and alliances among like-minded 
organizations. It is for this reason that our organization seeks to forge appropriate and 
productive collaborative relationships with corporations and/or others. The need arises, 
therefore, for MHI to adhere to guidelines that help it take full advantage of opportunities 
for corporate engagement and serve as safeguards to ensure that our corporate 
relationships maintain the highest standards of independence, integrity, ethical 
standards and public image and integrity. 
 
Criteria for Evaluating Corporate Relationships 
Mission-related benefit: The relationship provides a meaningful mission-related benefit 
to the public or constituencies of MHI. 
 
Independence and Control: MHI exercises independent judgment in all its decision 
making related to any corporate relationship and retains complete control of and right of 
approval over all content related to the event or program activity. 
 
Consistency: The relationship is consistent with our principles, public positions, policies, 
and standards. 
 
Balance: The MHI Board of Directors evaluates on an annual basis the total amount of 
corporate support received as a percentage of total revenue. 
 
Privacy: MHI protects the privacy of people participating in corporate-sponsored 
activities and/or programs. 
 
Compliance: MHI has a mechanism to assure compliance with its corporate relations 
policy by state/local divisions of the organization as well as by the national component. 
This is primarily accomplished via annual reports submitted to the MHI International 
Headquarters and Resource Center from each chapter, and through oversight of 
chapters via our network of Regional Directors and Associate Regional Directors. 
 
Written Agreement 
MHI will execute a written agreement with the corporation for any activities in which MHI 
is obliged to meet any terms or conditions. The written agreement must at a minimum 
clearly indicate: 

• The amount of funds (or services-in-kind) that will be transferred to the 
organization. 
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• Whether the payment is unrestricted or earmarked to support an event or 
program activity. 
• A written description of the mission-driven activity supported that both 
parties will agree to use for purposes of disclosure to the public. 
• The way each party will disclose the support to the public, (e.g., in an easily 
accessible location on their websites). 
• Agreement that the grantee organization retains complete control of and 
right of approval over all content related to the event or program activity. 
• How the organization’s name, logo and/or any identifying marks will be 
used by a corporation. (Note: the grantee organization shall not allow its 
name/logo or identifying marks to be used in any promotion or advertisement 
that names and compares competing products or services.) 

 
Disclosure 
MHI will, unless otherwise prohibited by law, disclose financial support for the 
organization’s programs and activities received from corporations. Financial support 
includes money transferred for events and program activities, irrespective of whether 
the corporation treats such support as a charitable donation or business expense for 
purposes of its filings with the Internal Revenue Service. 

• Disclosure information will be posted on the MHI website within six months 
of the close of the fiscal year. Disclosure will either: 1) include the name of 
the individual corporation identified on Schedule B of its Form 990 (more 
than the greater of $5,000) and the aggregate amount of support provided by 
each corporation, OR 2) the total amount of corporate support from 
pharmaceutical, biotechnology, and medical device companies as a 
percentage of total organizational revenue. 
• The disclosure information will be easily accessible from the website 
homepage 
• Disclosure will include support received by the organization’s national office 
and its 
divisions, chapters, and affiliates with more than $250,000 in annual 
revenue. 

 
Reporting of payments to physicians: Funding received from corporations, designated 
for payments to physicians (for example, speaker and/or travel fee for physician faculty 
at MHI events) whereby MHI maintains full discretion over the use or distribution of the 
funds, is subject to the disclosure above, via an appropriate disclosure slide or 
announcement at the outset of the speaker’s talk(s). 
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Operating Guidelines 
 
MHI has established written operating procedures for the review and approval of 
corporate relationships and for ongoing evaluation of such relationships. To the extent 
applicable, such procedures will ensure that product endorsements (if any) are clearly 
understandable to a reasonable consumer; certifications are only issued by MHI once a 
product or service of a company complies with or satisfies an applicable or relevant 
standard of the organization; and licensing is limited to mission-related products. 
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Appendix 1.14. MHI Corporate Relations Operating 
Guidelines  
(Approved by the MHI Board of Directors 4/1/2020, revised and approved January 8, 2025) 
 
These operating guidelines describe the processes and procedures to be followed by The 
Mended Hearts, Inc. staff in soliciting and implementing corporate relationships.  The CEO, with 
close guidance from the Executive Committee, will be responsible for maintaining these 
guidelines.  
 
Criteria for Evaluating Corporate Relationships    

Criteria for Inclusion 
  • ethical business practices   
• safe products and/or services   
• customer service and satisfaction   
• employee health and well-being   
• community service   
• financial stability   
• a focus on reaching The Mended Hearts, Inc.’s primary audiences  
• a favorable image among key audiences   
• a history of creating long-term partnerships with nonprofit organizations or an interest in 

doing so   
 
Criteria for Exclusion   
• Tobacco companies (This exclusion may or may not extend to otherwise qualified 

subsidiaries.)   
• Companies providing products or services that could be perceived as dangerous, 

unhealthy, or environmentally unsafe (e.g., extreme sports equipment, firearms, or 
chemical agents)   

• Food companies with an unhealthy public positioning (e.g., fast food restaurants, candy 
companies, snack food companies)   

• Alcohol companies   
• Unfavorable reputation in the marketplace   
 

Screening   
At the outset, each proposed corporate relationship should be evaluated to determine whether it 
meets the criteria in the board-approved Corporate Relationships Policy. In addition, each 
proposal should be evaluated considering The Mended Hearts, Inc. goals, strategies, priorities 
and policies; net benefits to The Mended Hearts, Inc. and/or its programs; risks; availability of 
resources; timelines; proper control and implementation; and evaluation.  
 
Sufficient time must be planned for The Mended Hearts, Inc. usual and customary review and 
approval processes. The CEO must approve all corporate relationships.  
 
Written Agreement   
Once the components of the corporate relationship have been finalized, the CEO will assure a 
written agreement is prepared that includes all the elements specified in the MHI board-
approved Corporate Relationships Policy. The written agreement will be reviewed and approved 
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by the CEO prior to execution and implementation. The CEO may also submit the written 
agreement for review by legal counsel. The written agreement will be signed by the Corporate 
Secretary.   
 
As specified in the written agreement, The Mended Hearts, Inc. retains complete control of and 
right of approval over all content related to the project or event. Likewise, The Mended Hearts, 
Inc. must approve all uses of its name/logo and identifying marks. Ads, promotional materials 
and any messages should be reviewed and approved in advance by the CEO and Corporate 
Secretary.  
 
Disclosure   
The CEO will ensure that corporate contributions are disclosed according to the methods and 
timeframe specified in the Board-approved corporate relations policy. 
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Appendix 1.15. MHI Policy Regarding Relationships with 
Pharmaceutical and Medical Device Industry Partners  
Also known as the “Corporate Supporter’s Disclosure” 
 
(approved by the MHI Board of Directors 4/1/2020) 
 
 
The Mended Hearts, Inc.’s mission is to provide hope and peer – to – peer support for all 
patients and families with heart disease. We work with all like-minded companies, organizations 
and individuals that share our mission and can help advance progress toward that goal. 
Included among these are pharmaceutical and medical device companies, as they play a pivotal 
role in manufacturing current FDA-approved treatments and developing the next generation of 
cardiovascular treatments. We work with the pharmaceutical and medical device industries to: 
 

• Promote timely research findings towards development of new treatments, 
• Bring attention to the specific issues and needs of people affected by heart disease, 
• Provide patient expertise to ensure development, availability and appropriate utilization 

of FDA-approved treatments, 
• Leverage and deploy resources to improve quality of life for those affected by 

cardiovascular disease, and 
• Increase public understanding of what it means to live with this disease. 

 
The Mended Hearts, Inc.is guided in this work by keeping those affected by heart disease at the 
center of everything we do. This means we: 
 

• Earn and maintain the trust of people affected by heart disease and all that support our 
cause by always acting with the patient’s best interest in mind,  

• Give strong voice to the hopes and concerns of those affected by heart disease 
including issues of cost, access, efficacy, and safety of existing and new treatments to 
drive positive change in all relevant forums, 

• Remain a strong patient voice within all relationships and collaborations,  
• Are transparent as to the purpose and nature of our relationships, including disclosure of 

any financial support we receive and what it supports, and 
• Maintain independence and vigilantly safeguard against any potential for undue 

influence by the pharmaceutical/medical device industry or its agents. 
 
 
 
 
 

  


